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Created in 1952, A.I.S.E., the International Association 
for Soaps, Detergents and Maintenance Products, is the 
official representative body of this industry in Europe. Our 
membership totals 31 national associations across Europe 
and beyond. Through this network, we represent over 
900 companies supplying both household and professional 
cleaning, as well as maintenance products and services. 
These range from small and medium-sized enterprises to 
large multinationals. The Agenda for Sustainable Cleaning 
which guides the A.I.S.E. activities is outlined below:

indUsTrY's vision
"We benefit society by contributing to the sustainable 
improvement of the quality of life through hygiene and 
cleanliness, in a constructive, competitive and innovative 
way.”

In practice this is done in the following ways:

•	 The industry develops and markets products that are 
essential to society.

•	Cleaning and maintenance products, used in the home 
or professional settings, support public health and hy-
giene, thus improving the quality of life.

•	Being highly competitive, the industry is continually in-
novating to meet consumer and customer needs better, 
through increased product performance and conveni-
ence, while ensuring human and environmental safety.

•	 The industry is committed to sustainability and to 
continually steering its progress through the sector, in 
dialogue with all partners and stakeholders.

a.i.s.e.'s mission
A.I.S.E.’s  mission is to act through its network as the 
industry’s expert and valued voice in Europe. It ensures 
and maintains open dialogue with EU institutions, 
international organisations, NGOs, industry partners and 
other stakeholders. This is to enable the cleaning and 
maintenance products industry to achieve its vision of a 
sustainable future for all while improving the environment 
in which the industry operates. 
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Welcome to our annual report for 2014-15. A.I.S.E. aims to serve as the cleaning 
and maintenance products industry's expert and valued voice in Europe and we 
are glad to share herewith some of the key projects led by our sector over the 
past year. 

This has been a particularly important year, too: challenging in 
terms of the economic and financial environment and changing 
at the European level as a new European Commission took of
fice following the elections in May 2014. 

So it is fitting perhaps that we conducted two major surveys du
ring this time: one, our triennial consumer habits survey and the 
other, our regular stakeholder perception survey. Both of these 
help us to ensure that, in a changing world, A.I.S.E. continues to 
improve its ability to add value for its industry members and be an 
authoritative, credible and proactive partner to all its stakeholders.

The consumer habits study showed that, in the current tougher 
economic climate, consumers seem to be making less effort to act 
sustainably themselves but demanding more of industry to take 
responsibility in this respect. This chimes with the stakeholder per
ception survey finding that the industry and A.I.S.E.'s commitment 
to sustainable cleaning remains highly valued by stakeholders. 

Overall we are pleased with the survey findings which show that 
A.I.S.E. is focusing on the right priorities and that awareness of 
the organisation and its activities is growing.

The A.I.S.E. network has been very busy over the past year and 
there are quite a few highlights we would like to share with you. 

The “I prefer 30°” consumer campaign has been very well re
ceived by stakeholders in 201314, further encouraging people 
to save energy by doing their washing at 30°. We also continue 
to promote sustainable consumption of all cleaning products 
both through onpack activities and our industry cleanright.eu 
webportal.

Meanwhile the A.I.S.E.led pilot project to develop and test the EU 
Product Environmental Footprint methodology for products in our 
sector has made great progress, through a joint consortium com
prising companies in the sector as well as lead stakeholders; this 
important exercise will be a interesting way to also benchmark 
other approaches to drive sustainable progress notably through 
the A.I.S.E. Charter for Sustainable Cleaning. This key milestone 
project to steer progress at industry level has been in place since 
2005 and gathers the vast majority of the sector, with more than 
200 companies committed and involved in the KPI reporting. 

Liquid laundry detergent capsules have been a key focus all year 
and an important demonstration of how A.I.S.E. works through 
voluntary approaches via Product Stewardship Programmes and 
can be a partner to achieve a better regulatory framework. In
deed, we actively supported a rapid amendment of the Clas
sification, Labelling & Packaging Regulation in December 2014 
aimed at ensuring the safe design and use of this product cat
egory. We also cooperated with partners to develop and launch 
the panEuropean Keep Caps From Kids campaign and intro
duced a mandatory safety message to be added to all brand 
advertising and communications.

In the meantime, of course, we also continued actively to sup
port the implementation of the Biocides and Detergents Regula
tions, as well as REACH. The June 2015 deadline for implemen
tation of CLP is a key milestone for all companies in our sector 
and demands considerable investment and preparation; we are 
glad to report that more than 100  companies have become 
member of the DetNet platform to classify and label detergent 
and cleaning products for skin and eye effects.

Last but certainly not least, at our Information Day in December 
– and also in this report – we are delighted to shine the spotlight 
on the professional cleaning and hygiene sector, which is an im
portant part of our membership and makes such a vital contri
bution to public health and wellbeing, in any place outside the 
home such as schools, hopitals, public transport and factories.

Thank you all very much for your interest and support, your 
partnership and your engagement with the work of the A.I.S.E. 
network, whose vision is so relevant to us all: to benefit society 
by contributing to the sustainable improvement of the quality 
of life through hygiene and cleanliness, in a constructive, com
petitive and innovative way. It is the work of many and we look 
forward to continuing to play our part in 2015 in beyond.

President's and 
director General's 
messaGe

Y  A.I.S.E. President, 
charles-François 
Gaudefroy 

A.I.S.E. Director General,  
susanne Zänker [ 

charles-François Gaudefroy, 

A.I.S.E. President

susanne Zänker, 

A.I.S.E. Director General
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economic PersPective

  The professional cleaning and hygiene market is a stable market. In 2014, the total professional cleaning and hygiene sector 
value is estimated at 6.7 billion euros (6.6 billion euros in 2013).

Source: National Association data benchmarked with experts' data
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this section covers the total a.i.s.e. market value for the year 2014 for the eU 28 + norway and switzerland. 

total market value of the overall detergents and maintenance products industry (for both household and professional 
cleaning and hygiene products) for 2014 is estimated to have reached 35 billion euros.

Details for each category covered in the A.I.S.E. product portfolio can be found on www.aise.eu. Data presented with this A.I.S.E. 
annual publication are provided at retail sales prices for household cleaning products and at manufacturing sales price (exfactory) for 
the professional cleaning and hygiene sector.

Source: Euromonitor International

Market value of subcategories per main product group (Laundry Care, Surface Care, Dish Washing and Maintenance Products) 

*Due to fixed exchange rates, the value for 2013 differs from the value published in last year's report

Total EU 28+CH+NO Growth 2014 vs 2013
A. Household 100% million € %
Laundry Care 48.1% 13,620 0.1
Surface Care 21% 5,944 0.7
Dish Washing 15.3% 4,348 1.4
Maintenance Products 13.2% 3,748 -0.3
Bleaches 2.4% 684 -0.1
Total 100 28,342 0.4

2.4%

21%

15.3%

48.1%

13.2%

Laundry Care
Surface Care
Dish Washing
Maintenance Products
Bleaches

Maintenance 
Products

million Euro

Air Fresheners 2,214

Home Insecticides 804

Polishes 730

Total 3,748

Dish Washing million Euro

Automatic Dish 
Washing

2,528

Hand Dish Washing 1,820

Total 4,348

Laundry Care million Euro

Powder Detergents 3,216

Liquid Detergents 4,181

Unit Doses 1,083

Fabric Conditioners 2,405

Laundry Aids, Others 2,735

Total 13,620

Surface Care million Euro

Surface Care 4,383

Toilet Care 1,561

Total 5,944

  The overall total household value in 2014 based on Euromonitor International data is estimated to have reached 28.3 billion 
euros (28.2 billion euros in 2013*) and shows a growth of approximately 0.4% (based on fixed exchange rates).

Total EU28 + CH + NO

Professional Cleaning 
& Hygiene

million 
Euro

100%

Health Care 1,547 23%
Food, Beverage and Agriculture 1,328 20%
Kitchen & Catering 1,274 19%
Technical Cleaning 1,140 17%
Building Care 813 12%
Laundry 598 9%

6,700
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1. SUSTAINABLE CLEANING AND ENDUSER ENGAGEMENT

With European elections taking place, two major new consumer campaigns launched – I prefer 30° and Keep Caps 
From Kids – and a number of regulatory deadlines relevant to our industry coming up, it has been another busy year 
for all of us at A.I.S.E. and throughout the network. In this section, we report on all those activities and more, as we 
pursue the twin pillars of our strategy: partnering to achieve a better regulatory framework and developing and 
promoting voluntary activities, for both product safety and innovation, sustainability and end-user engagement.

Sustainable cleaning is what we strive for and is essentially about 
sustainably made products, consumed sustainably and that con
tribute to a more sustainable lifestyle, helping to improve health, 
hygiene and wellbeing. We have a long track record of leading 
the industry in voluntary initiatives to deliver sustainable clea
ning and this past year has seen progress on a number of fronts. 

Charter for Sustainable Cleaning 
The Charter for Sustainable Cleaning has been our flagship ini
tiative since 2005 and aims to encourage the whole industry to 
undertake continual improvement in terms of sustainability and 
also to encourage consumers to adopt more sustainable ways of 
doing their washing, cleaning and household maintenance. 
Since the last 10 years, this is the key umbrella initiative steering 
progress in the sector and counts more than 200 companies on 
board, representing more than 90% of the total European mar
ket value. Full details on the Charter are available in the sustain
ability section of this report (page 15).

KPi Highlights 

companies signed up to the charter: 216

energy use per tonne: 0.79 GJ/t

co2 emitted per tonne: 54.3 kg/t

Products sold with asP logo: 1 billion

I 3
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Product Environmental 
Footprint
The idea of the European Commission's 
Product Environmental Footprint (PEF) 
initiative is to develop a consistent and 
transparent way to measure the envi
ronmental footprint of products, to help 
raise awareness among businesses and 

consumers and hence help to reduce that footprint. A.I.S.E., to
gether with partners from the industry, volunteered – and was re
tained – to develop and test the PEF methodology for products in 
our sector. The project, focusing on household liquid laundry deter
gents, got underway in late 2013.

Since then, the project has made great strides. In March 2014, 
following detailed preliminary studies, we held a wellattended 
stakeholder consultation workshop, used the feedback to fur
ther refine the model and then, in May, presented that proposed 
model and the product scope to the steering committee for ap
proval. Next, working together with external stakeholders and 
industry members, big and small, we finalised the PEF screening, 
an assessment of the impact of the representative product ac
cording to 15 different environmental impact categories. This 
report was sent to the European Commission and a panel of 
independent experts for review in December 2014. 

One of the first key findings from this work concerned the chal
lenges encountered in applying the proposed USEtox methodo
logy to assess the human and ecotoxicological impact of chemi
cals. So we participated in a workshop on the subject with 
stakeholders in January, where it was agreed that further devel
opments and improvements were needed before USEtox can be 
used for the ultimate purpose of PEF. Since then, we have been 
drafting PEF category rules based on the screening and testing 
these through consultation and studies. We have also started 
working on how best to communicate to business and consum
ers on product environmental footprints.

Find out more at www.aise.eu/pef and 
http://ec.europa.eu/environment/
eussd/smgp/productfootprint.htm

Product Resource Efficiency Projects 
(PREPs) 
Product resource efficiency projects (PREPs) seek to help con
sumers minimise the environmental impact of their laundry 
process by promoting the compaction of detergent powders, 
liquids and fabric conditioners. 

In June 2014 the two PREPs for household laundry detergent 
powders and liquid fabric conditioners that were running in 
Europe have ended. The project underway in Jordan, dubbed 
“concentrate for the environment”, will end in June 2015.

A.I.S.E. is currently developing a new PREP initiative for house
hold liquid laundry detergents which should be launched within 
this year. 

More information is available at: www.aise.eu/preps

Promoting sustainable consumption
Life cycle analysis shows that most of the environmental impact 
of cleaning products occurs during the use phase, so it remains 
important for the industry to work on raising awareness and 
helping people to use our products more sustainably.

Best use panels

Best use panels on cleaning product packs aim to engage con
sumers with clear and accessible tips on how to use the product 
sustainably. This past year, we developed best use tips for trigger 
spray cleaners and toilet cleaners and these can be found now 
both on pack and on Cleanright.eu, together with those for a 
number of other product categories.

      sustainability assurance for products  

Since 2010, the Charter also offers a product scheme, enabling companies to give sustainability assurance 
for individual products.

Companies wishing to do this need to meet Advanced Sustainability Profiles (ASPs) for the particular cat
egory of product concerned. These criteria have been derived based on life cycle analysis (LCA), identification 

of environmental hotspots, and criteria to be met in terms of resource efficiency, recycled packaging content, environmental safety 
and performance among others (see details page 17). 

This past year, we amongst and launched ASPs for household hand dishwashing detergents, toilet cleaners and for professional 
building care products, to add to those for other categories already in place. Companies who demonstrate that they fulfill those 
criteria for their specific products in these categories may begin to display the Charter ASP logo on packs after a lead time of a year 
has elapsed, giving everyone time to prepare. 

ASP criteria are also available for household laundry detergents, fabric conditioners, automatic dishwashing detergents, allpurpose, 
floor and trigger spray cleaners. Around a third of all laundry detergent products sold in Europe now comply with all the Charter 
requirements, covering company processes, product design and communications to endusers on sustainable consumption. 

visit 
our new 
website

www.aise.eu

WWW.CLEANRIGHT.EU

 A.I
.S.

E.©
 

Dose economically. Use 
the dosage instructions

TIPS FOR SAVING WATER, ENERGY, 
CO2 AND MONEY

 Save packaging - 
recycle

WWW.CLEANRIGHT.EU

 A.I
.S.

E.©
 

Apply correctly. Use only for spot 
cleaning or small areas.

TIPS FOR SAVING WATER, ENERGY, CO2 AND MONEY

 Save packaging - 
recycle or refill
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i Prefer 30°

We are very proud of the success of 
the I Prefer 30° campaign to encour
age people to save energy by doing 
their washing at 30 degrees. While 
2013 was more focused on B2B pro
motion and enga ging with partners, 
(following the launch of the campaign 
jointly with the European Commission 

and Climate Commissioner Hedegaard), much of 2014 was 
about getting the message across to consumers in the five cam
paign countries. 

The main media campaign consisted of web bannering and 
print ads, complemented by some excellent and creative activa
tion initiatives by different partners – retailers, textile and deter
gents manufacturers, universities and other organisations, and 
our five partner national associations DETIC (BE), SPT (DK), Afise 
(F), Assocasa (I) and UKCPI (UK). These ranged from social me
dia activities and contests to events with major retailers, point 
of sale activities, go cards, PR events, etc. We are now working 
on a final campaign report, measuring both quantitative and 
qualitative results of this unique multistakeholder initiative, 
and will feed the learnings into the next phase of the campaign.

To access the campaign full report, please visit www.aise.eu or 
www.iprefer30.eu

2014 consumer habits survey 

Towards the end of 2014, we conducted our triennial consumer 
habits research in 23 countries across Europe, reaching almost 
5000 consumers. This was the third such survey, following previ
ous ones in 2008 and 2011. 

Topline findings include a clear decline in consumer demand 
for environmental information in the current tougher economic 
climate. Consumers seem to be making less effort to be more 
sustainable and believe that industry has a key responsibility in 
this respect. Communications clutter also emerged as an issue: 
less people read the information on packs but, when asked, 
consumers believe that there is sufficient or even too much in
formation provided. 

When it comes to washing and dishwashing habits, the trends 
observed in the past confirm that the typical European con
sumer does not exist, with big disparities in habits between 
Northern and Southern Europe continuing. Engaging consum
ers on the lowering of the wash temperature, actual dosage of 
detergent and benefits of compacted products remains a chal
lenge, whereas running appliances only when full or nearly full 
is now a fairly well established habit. More details to follow on 
www.aise.eu

cleanright

cleanright.eu is the place to go online for a wide range of useful 
information on detergents, cleaners and maintenance products 
for use in the home. New content this past year includes new best 
use tips for all purpose and trigger spray cleaners. More will fol
low soon with communication to consumers on the label changes 
with the introduction of CLP Regulation.

The Cleanright web portal, which is available in 25 lan
guages, continues to be very popular. It helps consum
ers understand the broad range of home care products 
available in Europe today. Cleanright.eu outlines the 
benefits each cleaning product offers and how to use 
them safely and sustainably.

Key Figures:
• Each month 5500 consumers visit Cleanright.eu 
•  Since launch in December 2009 over half a million users 

saw the site 
•  The majority of users are firsttime visitors but 17% are 

return visitors

{

Snapshot overview of IP30° imple-
mentation activities in BE, F, I, DK, UK.
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Promoting safe use of products 

Product stewardship Programmes

Product stewardship programmes, or PSPs, are voluntary initia
tives that aim to promote best practice and heighten awareness 
about the safe use of particular types of products.

We have been running two PSPs so far, for air fresheners and 
liquid laundry detergent capsules, and launched a third PSP for 
laundry caspules sold in soluble film in March 2015. 

Ensuring the safe use and storage of liquid laundry detergent 
capsules has been a key focus this past year, following some 
incidents of accidental exposure of young children to these 
pro ducts. While we saw rapid and efficient implementation of 
our initial PSP requirements, we have contributed to the devel
opment and rapid introduction of a regulation, amending the 
Classification, Labelling & Packaging (CLP) Regulation with re
gard to hazardous liquid laundry detergent capsules in soluble 
films. The amended regulation came into force on 26 December 
2014 and applies from 1 June 2015 onwards. A.I.S.E. has writ
ten guidelines to help the industry sector implement measures 
mandated by the new legislation (please visit www.aise.eu for 
more details).

We also stepped up the requirements of our liquid laundry de
tergent capsules PSP in April 2014, introducing a mandatory 
safety message to be added with immediate effect to all brand 
advertising and other communications.

In addition, a lot of work has gone into helping Poison Control 
Centres and their European umbrella organisation, EAPCCT, to 
secure adequate monitoring of incidents. In cooperation with 
Poison Control Centres, in five countries, we launched a specific 
accidentology project to better understand from a qualitative 
point of view the conditions and nature of incidents. The infor
mation will serve to assess which preventive measure(s) is (are) 
most efficient to reduce occurrence of accidental child exposures. 

Regular progress reports, which are part of our PSP commitment, 
have shown a decrease in the number of incidents ranging from 
25% to 45% in five countries. Read about PSPs and the Decem
ber 2014 update on our website at www.aise.eu/psp

In parallel, we worked with partners to develop and run the 
Keep Caps From Kids campaign (see aside).

Keep caps From Kids 

On top of our product stew
ardship measures, in 2014 
we developed a panEurope
an campaign called (KCKF) 
“Keep Caps From Kids” 
which was launched in Sep
tember 2014 in 32 countries 
and in 25 languages. Central 
to this campaign is a website 
and a video, while a digital media campaign ran throughout the 
fourth quarter of 2014 with online display advertising and video 
prerolls targeted at parents with children up to 5 years.

The campaign features safety tips and a clear call to action for 
parents and child caregivers always to keep liquid laundry de
tergent capsules away from children. A KCFK communications 
toolkit can be downloaded via the KCFK extranet by national 
associations and campaign partners.

By the end of 2014, the campaign had reached 97 million 
unique users and made 260 million impressions. 

While originating from our industry, this campaign has been de
signed to be accessible and amplified by any partner who can help 
promote such safety messages. We are pleased to count more 
than 20 partners to date, including the European Child Safety 
Alliance and several of their members, as well as government 
ministries and Poison Control Centres and other organisations.  
www.keepcapsfromkids.eu

Keep out of reach 
of children

Close the lid
properly

www.keepcapsfromkids.eu

HANDLE AND STORE SAFELY

{

Partners to the European 
KEEP CAPS FROM KIDS campaign, 

as at May 2015

Main sponsor Main sponsor

Main sponsor

Sponsor

Sponsor
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2. PRODUCT SAFETy & INNOvATION

Ensuring that cleaning and maintenance products are safe to use and used safely is a top priority for us and all our 
members. This is something we can never get complacent on and an enormous amount of work goes on to this end 
every year. 2014-15 was no exception. We are active both through voluntary industry initiatives and in supporting 
the implementation of legislation, including REACH, CLP, the Biocides Regulation and Detergents Regulation. 

Support for CLP Implementation 

detergents industry network  
for clP classification  
(detnet)

We launched DetNet in late 2013 to 
help companies classify, label and pack
age their products in accordance with 
the Classification, Labelling and Packaging 
Regulation (CLP). We are pleased to report that more than 140 
companies had signed up at last count, enabling them to use 
the DetNet database as they prepare for CLP going into effect 
on 1 June 2015. More than 185 classification experts have been 
nominated by their companies and received access to DetNet. 
About 500 product classifications were derived using toxico
logical data from DetNet. 

Supporting work over the past year has included a workshop 
in Belgrade organised with our member national association  
KOZMODET, where we presented DetNet to Serbian local 
authorities and industry. We also held a workshop at our General 
Assembly and presented DetNet at an ECHA HelpNet workshop 
for SMEs on CLP in September. 

End 2014, the Dutch National Coordinator (RIvM) at OECD 
agreed to submit A.I.S.E. project proposal to revise the OECD 
Test Guideline 438 (Isolated Chicken Eye Test) to include histo
pathology as an additional endpoint for the Determination of 
Ocular Irritation of Detergent and Cleaning Products. In April 
2015, the Working Group of National Coordinators of the 
OECD Test Guidelines Programme has accepted to include the 
revision proposal in their work plan. 

other clP implementation activities 

As the CLP implementation deadline of 1 June 2015 approa ches, 
the European Commission and ECHA have launched an aware
ness campaign to proactively create awareness among industry 
around the Regulation, which A.I.S.E. has been supporting. 

We also continue to provide guidance and advice to member 
companies on practical issues relating to implementation and 
incoming amendments of the legal text, including: 

• Definition of placing on the market 
• Use of multi-lingual fold out labels (with the support of Detic) 
•  Use of the International Nomenclature of Cosmetic Ingredi

ents (INCI) reference
• Inner/outer case labelling
• Harmonised reporting to EU Poison Control Centers 

CASE STUDy: 
amendment to the clP regulation 
on liquid consumer laundry deter-
gent capsules 

The CLP Regulation was amended in December 2014 
(Regulation (EU) no 1297/2014/EC) to add a number of 
rules applicable in all EU member states to further improve 
the safety of liquid laundry detergent capsules for single 
use. The amendment comes in response to the commit
ment by EU regulators and the detergents industry to en
act measures without delay to further reduce the risk of 
accidental exposure of small children to these new forms 
of liquid laundry detergent products.

The measures adopted by the European Commission build 
on a number of initiatives that have already been volun
tarily implemented by industry since the end of 2012, 
through the A.I.S.E. Product Stewardship Programme on 
liquid laundry detergent capsules.

Under the amended Regulation, liquid laundry detergent 
capsules will have to be delivered in opaque or obscure 
outer packaging, always bear the precautionary state
ment “Keep out of reach of children” in an attention
grabbing format and have closures that are difficult for 
small children to open. All the soluble packaging of the 
capsules will also have to meet a given resistance strength 
to retain their liquid content for at least 30 seconds when 
immersed in water, and to contain a safe aversive agent 
that causes a fast repulsive reaction in case of accidental 
contact with the mouth.

*  Liquid laundry detergent capsules are also available in other colours 
and shapes.

*
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REACH 

In January 2015, ECHA published its REACH 2018 Roadmap, 
mapping out the milestones to get us to the last registration dead
line for existing chemicals, 31 May 2018. It is not that far away! 

A.I.S.E, through DUCC, continues to work hard on activities on 
the Chemical Safety Report / Exposure Scenario (CSR/ES) Road
map, to improve the quality of chemical safety data systemati
cally transmitted down the supply chain to downstream users 
and our members and, in turn, end users. The safety require
ments communicated to users being mandatory, it is essential to 
ensure they are modelled based on realistic conditions. 

In the past year, we contributed to include an illustrative example 
of exposure scenarios for a hypothetical hazardous substance to 
be annexed to a safety data sheet, guidelines for the develop
ment of SCEDS (the Specific Consumer Exposure Determinants 
 which facilitate realistic consumer exposure assessment for a 
range of consumer products), and an approach for generating 
Exposure Scenario structured short titles. Guidelines on the lat
ter have been developed in collaboration with ECHA and other 
industry partners, and have now been published. Plus we helped 
to test improved Sectorial Use Maps, due to be pu blished by the 
end of 2015. 

We have also been working on supporting our members from the 
Professional Cleaning and Hygiene sector with their communica
tions obligations to end users of their products, which get more 
complex under REACH. Together with our Dutch national associa
tion, NvZ, and our German association IHO, we developed and 
introduced a new Generic Exposure Information Sheet (GEIS) in 
June 2014. The GEIS is a simple, standardised information sheet 
for each use of a product, making it easier for companies in our 
sector to pass on meaningful and standardized information on the 
safe handling of our products to professional cleaners, as required 
under REACH. The tool has been taken up as a good practice ex
ample by ECHA and is presented on its website and in webinars.

Biocides

While hygiene standards are relatively high in Europe, outbreaks 
of SARS, MRSA, Norovirus, Listeria, H1N1 Influenza, hospital 
acquired infections and Ebola just to cite some of them, high
light the concern about the spread of infectious diseases and the 
need for good levels of hygiene as a first line of defence. A.I.S.E. 
member companies manufacture biocidal products, mainly for 
disinfection in targeted places (hospitals, food processing, res
taurants, at home, etc), that help eliminate or reduce the con
tact with such serious or even fatal infection agents.

An amendment to the Biocidal Products Regulation entered into 
force in April 2014, bringing some important changes such as 
clarifying the definition of “biocidal product family” (BPF). This 
gives companies more flexibility to create product family dossi
ers, resulting in reduced authorisation fees and administrative 
burden as well as allowing room for product innovation. 

Building on the workshop jointly organised with Cefic in March 
2014, the approach on how to implement the BPF concept was 
endorsed by the Biocides Competent Authorities in November. 
Industry experts from A.I.S.E. and Cefic further developed some 
practical BPF examples that served as a basis for the develop
ment of an official Q&A document during a second workshop 
held in January 2015 involving the European Commission, 
Member States, ECHA and industry experts. 

We also held a workshop especially to help SMEs who may want 
to organise consortia. In cooperation with two other partners, 
we contributed to a bid for, and won, a European Commission 
tender to develop a practical guide for SMEs on consortia, letter 
of access and data sharing. The guide was delivered and pu
blished in February 2015. 

In addition we were actively involved in helping to clarify how to 
handle insitu generated active substances and on dealing more 
pragmatically with treated articles (such as liquid detergents 
containing preservatives), and are now supporting our members 
in understanding and applying the related requirements. 

 

A.I.S.E. is a core participant in the Downstream Users of 
Chemicals Coordination group (DUCC), which helps to 
coordinate and advocate the views of downstream users 
of chemicals from various industries on common issues, 
especially concerning REACH. All our work on the CSR/ES 
Roadmap is coordinated through DUCC.

To find out more, please visit: www.ducc.eu

w  Biocidal products are used mainly for disinfection in targeted places 
outside the home. They help eliminate or reduce the contact with 
such serious or even fatal infection agents

1

3

2

4

1   Methicillin
resistant 
Staphylococcus 
aureus (MRSA)

2   Severe Acute 
Respiratory 
Syndrome 
(SARS)

3   Ebola virus

4   H1N1 influenza

*  Pictures courtesy 
of Centers for 
Disease Control & 
Prevention, CDC.
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Detergents Regulation 
The updated Detergents Regulation imposes a ban on inorganic 
phosphates in domestic laundry and dishwasher detergents that 
must be complied with by 30 June 2013 for laundry detergents 
and 1 January 2017 for dishwasher detergents.

A.I.S.E. published guidelines back in 2013 already to help our mem
bers with implementing the regulation and we continue to provide 
support and contribute to the EC's Detergents Working Group.

During 2014, the Commission initiated a review of the level of 
phosphates in consumer automatic dishwashing detergents with 
an assessment of phosphate alternatives. The Commission's deci
sion with the conclusion on whether the limit as proposed cur
rently in the Detergents Regulation, i.e. 0.3 g of phosphorus/wash, 
shall be maintained or not shall be published during this year.

We also contributed to discussions about the implications for 
the detergent sector of the EC's public consultation in February 
2014 proposing to amend the annexes of the Cosmetics Regu
lation following the Scientific Committee on Consumer Safety's 
opinion on fragrance allergens in cosmetics products.

Detergent Test Protocol
Laundry detergents are some
times compared on performance 
by advertisers and consumer or
ganisations, and this can offer 
useful information to consumers 
provided the testing methods are 
robust and standardised. 

Some time ago, we set up the 
Detergent Test Protocol (DTP) 
Task Force to that end, namely, to 

develop a minimumrequirement methodology for assessing the 
performance of detergents across Europe. The testing protocol has 
been available since 2009 and the task force continues to build on 
it by adapting the standard types of stain that detergents can be 
tested on to the current consumer behaviors and technology. The 
main focus over the past year has been on the development of a 
body soil stain. To access our protocol, please visit www.aise.eu.

Indoor Air Quality
Both France and Spain authorities are considering legislation on 
indoor air quality and our national associations Afise in France and 
Adelma in Spain are actively participating in discussions. A.I.S.E. is 
contribu ting also, through our IAQ/vOCs Task Force. In this con
text, the TF is working on a new Product Stewardship Programme 
(PSP) which would enhance the current PSP on Air Fresheners and 
would address more appropriately emission of substances into in
door air. 

Candle Emissions 
Over the past few years, A.I.S.E. has been supporting work on 
measuring candle emissions and the development of three CEN 
standards on emission safety of combustible air fresheners. The 
work at CEN level is still ongoing, the standards being in the fi
nal stages of the adoption process. The three CEN standards are 
expected to be adopted and published towards the end of 2015.

Enzymes 
Enzyme safety is another area in which 
A.I.S.E. is voluntarily involved, as en
zymes are a common ingredient in sev
eral types of products in our industry, 
especially laundry detergents. A.I.S.E. 
is working together with the Associa
tion of Manufacturers and Formulators 
of Enzymes Products, AMFEP, now an 

Associate member of A.I.S.E., to ensure the appropriate level of 
safety for handling of enzymes in detergent manufacturing and 
further downstream uses. 

 
Surfactants suppliers and downstream users, CESIO and A.I.S.E., 
continue to work in the context of the ERASM platform initi
ated some years ago. Latest activities include notably the work 
linked to CEN activities on definition and standards for biobased 
surfactants which may support our sustainability strategy for re
newable raw materials and an update of life cycle inventory data.

Better Regulation

A.I.S.E. has welcomed the European Commission's recent drive 
to ensure “Better Regulation” through the implementation of its 
Regulatory Fitness and Performance programme (REFIT). Toge
ther with the ongoing Cumulative Cost Assessment exercise 
(CCA) for the chemical sector, we see these initiatives as of stra
tegic importance. They will help quantify direct and indirect 
costs per most relevant EU legislation and policies affecting the 
detergents and maintenance products industry and benchmark 
costs in Europe to implement such legislations in the sector. 

We will contribute actively in 201516 to the CCA studies and 
fitness check, to identify legislations that act as an obstacle to 
the European chemical industry's capacity to invest, innovate, or 
efficiently place products on the market with other regions of 
the world and identify areas of legislation that are too complex, 
redundant, outdated or inconsistent.

check out 
all the latest 
updates 

www.aise.eu
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3.  COMMUNICATIONS ACTIvITIES & STAKEHOLDER 
ENGAGEMENT 

We strive to be a trusted and reliable partner to policy makers and other stakeholders and, as such, we are committed 
to constructive dialogue and clear and transparent communications with our members, partners, end-users and all 
our stakeholders. Here we report on some of our many communications activities over the past year. 

Stakeholder outreach and perceptions 
survey 
In the middle of 2014, we conducted a new stakeholder perception 
survey, to understand better how we are viewed and how we can 
improve. The survey, designed to update the last one from 2008, 
was conducted by an independent consultant and the results were 
shared at an A.I.S.E. advocacy workshop in October. 

Overall, there is a positive perception of A.I.S.E. and the cleaning 
products industry. Our actions on sustainability are recognised as 
being proactive and our relevance high, given that chemicals le
gislation is expected to remain high on legislators' agenda for the 
foreseeable future. 

Overall, the findings confirm that we are focusing on the right pri
orities and awareness of A.I.S.E. and our activities has strengthened 
further when compared to the 2008 survey. One contributor to this 
has been our new website, which has been up and running for over 
a year now and has also proved a useful reference resource in our 
outreach activities following the European elections last May. 

AOCS World Conference  Montreux, 
Oct 2014

The World Conference on Fabric and Home Care took place last 
October in Montreux, Switzerland, and A.I.S.E. shared a booth 
there with our international umbrella organization, the Interna
tional Network of Cleaning Product Associations (INCPA). INCPA 
was especially set up by ourselves and sister associations around 
the world to coordinate industry positions at a global level, and it 
launched its new website, www.incpa.net, at the event. 

SEPAWA congress & European  
detergents conference, Oct 2014 
Also in October, A.I.S.E. attended the 61st SEPAWA congress 
for professionals in the world of cosmetics, perfumery, washing 
and cleaning, which was held jointly with the 10th European 
Detergents Conference. 

For more on the conference, please visit: www.sepawa.com 

SME Day, June 2014 
Following the A.I.S.E. General Assembly held on 12 June 2014 
in Brussels, A.I.S.E. organised a SME Day with the aim to give a 
global overview on the latest developments in the field of bio
based chemistry and sustainability throughout the value chain. 
The event was well attended and participants were able to gain 
valuable insights into the opportunities that exist for more sus
tainable and energy efficient products. 

Information Day, December 2014
Focus on Professional cleaning & Hygiene 

Our 11th Information Day, targeting our Brussels stakeholders, 
shone the spotlight on the professional cleaning and hygiene 
sector and its vital role in ensuring hygiene and cleanliness 
in today's society. We took the opportunity to present to 
stakeholders our information leaflet, posters and video about 
the sector. 

Speakers from various parts of the professional cleaning and 
hygiene sector shared their insights into the wide range of 
products, services and applications provided and their ben
efits for society. They also highlighted the challenges and 
opportunities facing the industry in terms of responsible 
innovation and developing new partnerships for better, 
smarter regulation. 

Conference materials can be downloaded here: 
http://www.aise.eu/events/events-list/aise-infor-
mation-day-2014.aspx?back=184
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Prof. Dr. P. Terpstra
d

a

The panel members included, from left to right : 
P.Choraine (DG Health-EC), B.Kettlitz (Food Drink 

Europe), L.Metternich (Spectro), W.Clous (Ecolab), 
H.Faubel (IHO), Hans Bender (moderator).
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THE PROFESSIONAL 
CLEANING & HYGIENE 
SECTOR : 
A KEY CONTRIBUTOR TO PUBLIC 
HEALTH, HYGIENE AND WELLBEING

visit 
our 
website

www.aise.eu

imagine trying to keep our homes, our clothes and linen, and our dishes clean and 
hygienic without cleaning products and detergents. and what about schools, 
hospitals, offices, stations and airports as well as food and drink factories?

companies in the professional cleaning sector of a.i.s.e. contribute to securing 
high levels of cleanliness and – where appropriate – disinfection in any place 
outside the home, helping to reduce or eliminate contact with serious and 
potentially fatal infection agents.

the Professional 
cleaning & Hygiene 
companies in the 
a.i.s.e. network

> 440 comPanies
85% smes
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The professional cleaning secTor -  
a key conTribuTor To public healTh 
hygiene and wellbeing 
delivering products & services to all sorts  
of customers 

The market value of the sector totals some €6.7 billion (in 
2014), just under a fifth of the total market value of the indus-
try represented by A.I.S.E. Some 85% of professional cleaning 
products and services companies are SMEs and the vast majority 
of them – around 440 – are A.I.S.E. network members.

 
what do we expect from professional cleaning?

Clean   Pleasant   C
om

fortable   Safe   Fresh   Healthy   Hygienic  
 Res

pe
ct

fu
l  

 P
ro

du
ct

iv
e 

  E
nj

oy

ab
le   Tr

usted   

benefi ts :
Avoid public health diseases 

Preserve goods and installations

Contribute to customers and 
citizens hygiene and wellbeing

Increase productivity

Technical Cleaning
€ 1,140 mn
e.g. Industrial cleaning for 
manufacturing such as automotive, 
plastics, household & personal care 

Kitchen & Catering 
€ 1,274 mn
e.g. Restaurants, canteens, offices, 
schools 

Food & Beverage 
€ 1,328 mn

e.g. Breweries,  
dairies, food processing,  

livestock farming

Building Care 
€ 813 mn

e.g. Airport & rail terminals, 
commercial buildings, public 

transport, schools, institutions & 
government buildings

Laundry
€ 598 mn

e.g. Commercial laundries, textile 
rental, on-premise laundries, hotels

17%
12%

19%

20%

9%

€ 6.7 bn
Health Care
€ 1,547 mn
e.g. Hospitals, 
clinics, care & 
retirement homes

23%
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a wide ranGe  
oF vital ProdUcts 
and services 
Companies in the professional cleaning market provide 
a wide variety of products and services for professional 
users who often have very specialised cleaning and 
hygiene needs.

examples of professional cleaning applications

1.

2.

3.

In a dairy company that undertakes 
transformation, production and deliv
ery of finished dairy products, a profes
sional cleaning company can work with 
the customer to design and install the 
cleaninginplace (CIP) units and the belt 
lubrication system on the bottle convey
or, using associated chemical products.

Washrooms in public build
ings or in professional kitchens 
require dispensers for hand 
soaps packed in a dedicated 
system that fits the particular 
dispenser.

Floor care requires a range of products to cope with 
the different floor materials (carpet, wood, tile, mar
ble, rubber, etc.) and applications such as cleaning, 
polishing and stripping. A range of machines (scrub
bers, high or low speed polishing single disk machines, 
vacuum cleaners) and equipment (mops, lamellos, 
etc.) are required to carry out these activities.

escherichia coli
Bacteria spread in toilets that can cause 
serious foodpoisoning in humans.

Snapshot of a cleaning in place  
guidance document.

WHAT'S SPECIAL ABOUT THE 
PROFESSIONAL CLEANING SECTOR?

•  A broad variety of professional customers & needs

• tailor-made cleaning and hygiene solutions

• training as an integral part of the service

•  different distribution and sales mode (vs household)

• Vast majority of sales are done through tenders

•  Worker friendly dosing and dispensing equipment

• safety and sustainability as basic principles



14 I

a FocUs on saFety and sUstainaBility 
While product safety and communications is important throughout the detergents industry, it is particularly so in the 
professional cleaning and hygiene sector. This is because these companies provide products that can have powerful 
cleaning and disinfection properties, but also because of the diversity and often customised nature of the products 
and solutions provided. 

safe use of products

Professional cleaning products and services providers have a key 
responsibility to provide accurate, uptodate safe use informa
tion to customers so that they can be informed about the pre
cautions required in handling and storing products. The (Mate
rial) Safety Data Sheets and Product Information Sheets are the 
standardised way to do this.

Companies will often go further, providing environmental safety 
information and advice on cleaning techniques and training of 
personnel, as well as working closely with their customers to 
develop and document their hygiene routines and procedures, 
putting in place targeted occupational health and safety meas
ures to address a customer's specific situation and helping them 
to conform to applicable regulations. 

Professional cleaning and hygiene companies in Europe have 
been proactively communicating safe use information to their 
customers for decades and, in partnership with A.I.S.E., pio
neered the development and use of safety pictograms over 
20 years ago, a practice that has since spread to the consumer 
products side of the industry.

sustainable cleaning 

The industry has made considerable progress towards more sus
tainable cleaning solutions in three key areas in particular :

1) Controlled dosing

2) Concentrated formulations

3) Delivery efficiencies

Besides, more than 80 companies in the professional cleaning 
and hygiene sector are currently committed to the A.I.S.E. Char
ter for Sustainable Cleaning.

For more information about the professional cleaning and 
hygiene sector, please see the booklet, available on our 
website here (http://www.aise.eu/library/publications.aspx). 

a.i.s.e. aPPlication 
PictoGrammes For 
ProFessional cleaninG
To download the full set of pictogrammes, 
visit www.aise.eu/professionalcleaning

visit our dedicated 
section on Pc&H on 
our website including 
our video 

www.aise.eu

The A.I.S.E. Charter for Sustain
able Cleaning is a voluntary initi
ative that encourages the whole 
industry to pursue continual sus
tainability improvements. With 
independent verification and KPI 
reporting, it drives measurable 
progress on a number of sus
tainability measures. 

70 professional cleaning companies are currently Charter 
members. Please visit www.sustainable-cleaning.com to 
find out more.
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A.I.S.E., our national associations and our member companies have a longstanding commitment to strive towards 
sustainability and we have for a long time engaged in a number of initiatives to this end. The A.I.S.E. Charter for 
Sustainable Cleaning is our flagship initiative and covers all product categories of the industry, whether in the 
household or professional sectors. Since its launch in 2005, the Charter allows us to measure and report on several 
Key Performance Indicators (KPIs) of sustainability from year to year, to promote, encourage and track our industry's 
progress towards more sustainable production, design and consumption. 

1. CHARTER FOR SUSTAINABLE CLEANING
The Charter for Sustainable Cleaning is a voluntary initiative 
and aims to encourage the whole industry to undertake con
tinual improvement in terms of sustainability and also to en
courage consumers and professional customers to adopt more 
sustainable ways of doing washing, cleaning and maintenance.

Open to all companies in the industry, whether A.I.S.E. mem
bers or not, the Charter continuously offers the most relevant 
sustainability assurance system for the industry sector, using 
lifecycle thinking and science as a basis, in alignment with 
the principles of the EU policy priorities concerning resource 
efficiency and the circular economy.

A wide variety of activities and requirements are covered, 
ranging from the human and environmental safety of chemi
cals and products, to ecoefficiency, occupational health and 
safety, resource use and consumer information. 

How it works
The Charter stipulates a set of twelve Charter Sustainability Pro
cedures (CSPs) which companies implement in their manage
ment systems. Six are “essential” requirements for signing up 
to the Charter and are verified by an independent external veri
fier. Companies must report annually on 11 Key Performance 
Indicators linked to CSPs which are published in this report. 

Since 2010, the Charter also includes a product dimension, 
enabling companies to give a sustainability assurance for indivi
dual products, with an enhanced Charter logo. Companies can 
obtain this Charter logo for specific products through voluntary 
compliance with the Advanced Sustainability Profiles (ASPs) for 
their particular product categories. 

For more information on how the Charter works please visit: 
www.sustainable-cleaning.com/en.home.orb
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2.  A SUCCESSFUL COMMITMENT By THE MAJORITy  
OF THE MARKET

The membership of the Charter for Sustainable Cleaning is continuously growing, with company commitment increasing each year. 
Since the list changes on a regular basis, please visit the link below to access the latest updates.

http://www.sustainable-cleaning.com/en.publicarea_companyparticipation.orb

More than 200 members committed to the Charter (as at May 2015)

0

50

100

150

200

250

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Ordinary members: Acdopro+ • AC Marca • Action Pin • Aerochemica+ • Afalin+ • Airedale Solutions+ • Albaad+ • Alfred Kärcher+ • Amway 
• AvT+ • Beromin+ • Biochimica+ • Bolton Manitoba • Brauns Heitmann+ • BuckChemie+ • Budich International+ • Chemical Flacer+ • Claro 
Products+ • Colgate Palmolive+ • DalliWerke+ • Danlind+ • Deco+ • Delta Pronatura+ • Deterplast+ • Diversey+ • Donau Kanol+ • Dreco+ •  
DriPak+ • Dr. Schnell Chemie+ • Dr. Schumacher • Ecolab+ • Emmegi Detergents+ • Filer+ • fit+ • Francisco Aragon+ • GallonKosmetik+ • 
Gechem+ • Global Cosmed+ • Gold Drop+ • Grupo Forquisa • Helichem+ • Henkel+ • I.C.E. FOR+ • Ickenroth+ • Industria Jabonera Lina+ • 
Industrias Catala+ • ITS Sisa+ • Jeyes • KH Lloreda+ • Kiter+ • Luhns 1869+ • Madel+ • Mantz airmotions+ • Mc Bride+ • Mellerud Chemie+ 
• Messing & Keppler+ • Mifa+ • Militex+ • Nice Pak International+ • Nicols+ • Nopa Nordic+ • Packaging Imolese+ • PCC Consumer Products 
Kosmet+ • Pernauer Chemiewerke+ • Persan+ • Pizzolotto Detersivi+ • Procter & Gamble+ • Productos Codina • Promer+ • Punch Industries+ • 
RCP Ranstadt • Reckitt Benckiser+ • Relevi+ • Riem+ • Rieduklin Chemie+ • Rosmarin+ • Saci+ • Samato+ • Sapro+ • SC Johnson+ • Senzora+ • 
SI.STE.M.+ • SOLUTION Glöckner vertriebsGmbH+ • Spectro+ • Staples Dsiposables+ • Star Brands+ • Suavizantes y Plastificantes Bituminosos 
(SPB)+ • Südsalz+ • Suministros Cientificos Tecnicos • Sutter+ • Swallowfield • Swif+ • Thurn Produkte+ • Tosvar+ • Unilever+ • van Dam 
Bodegraven+ • vandeputte+ • vipack+ • Wareg+ • Werner & Mertz+

Associate members: Acdoco+ • Ahold Europe+ • Agraplan Farmaca+ • Alco+ • Aldi Nord+ • Aldi Süd+ • Alpheios • Argos Hygiène • Asda • Asito+ 
• ASP Cleaning Products+ • Asto International Logistics+ • A.S. Watson (Kruidvat & Trekpleister)+ • Auchan • Avanti Blue+ • Avilo Marketing+ 
• Avodesch+ • Bennet • Bertels+ • BFS Group (3663)+ • Bidvest Deli XL+ • Billa+ • Bösch Reinigungssysteme • Boma+ • Bon Preu Sau • Burnus+ 
• Cantorclin Schoonmaak+ • Caprabo • Carrefour • Coldis • Conad+ • Condis • Coolike Regnery+ • Consum. S. Coop. v+ • The Cooperative 
Group+ • CPH  Companhia Portuguesa de Hipermercados • Crai Secom+ • Dasselaar Grootverbruik+ • DEHAGDörrHandels GmbH+ •  
De Jong & Partners venlo+ • Delhaize Group+ • Despar Italia Consorzio • Detailconsult FormuleManagement • D.H.P.+ • D.L.P.+ • DMDrogerie 
Markt+ • Dr. Weigert Nederland • Edeka+ • Esselunga+ • Euriga Trading+ • Eurospin Italia • Ewepo+ • Facilicom Professional Products • Globus 
SBWarenhaus Holding • Grandi Magazzini e Supermercati il gigante+ • Hilco Chemie+ • Hyga Tissue + Cosmetics • Hygien Tech+ • IN'S 
Mercato+ • Iwan Budnikowsky+ • Jannis+ • Jumbo Supermarkten+ • Kaiser's Tengelmann • Kaufland • King Nederland+ • Krabeck+ • Leifheit+ • 
Les Coopérateurs de Normandie – Picardie • Levens • Lidl+ • Linz+ • Lombardini Discount+ • Marks & Spencer • Mercadona+ • Migros • Miquel 
Alimentacio Grup • Modelo Continente Hipermercados • Morrisons • Müller+ • MTS Euro Products+ • Musgrave Group+ • Nedac Sorbo+ • New 
york N.v.  Pama Industries+ • Nipa+ • Nisa • Norma • O'Lacy's • OROProdukte+ • Pam Panorama+ • Pantos • Penny Markt+ • Plus Retail • 
Powder and Liquid Products Limited • real, SB Warenhaus • Rewe+ • Rhima Nederland+ • Rossmann+ • Sainsbury's • Scamark+ • Selex Gruppo 
Commerciale+ • Sisa+ • SMA SpA+ • SNG Commercial+ • Somerfield • Spotless Punch • Stokomani • Sun+ • Superunie+ • Systeme U+ • Tegut 
• Tesco • TJ Morris • Tristar Industries Group+ • Unes Centro Societa Cooperativa+ • Universeel • vAT Onderhouds en Reinigingsproducten+ • 
Waitrose • Wola • ZHG (Zentrale Handelsgesellschaft)+

Charter members products: Household  PC&H (Professional Cleaning & Hygiene)  Household and PC&H  + Committed to the Charter Update 2010            Evolution of Companies commitment to the Charter

Z The A.I.S.E. Charter covers the whole life cycle of products
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3. PROMOTING SUSTAINABLE DESIGN OF PRODUCTS

Addressing the product dimension
In 2010, a fundamental aspect was introduced into the Charter for Sustainable Cleaning, namely the product component.  
The Charter's product component enables companies to provide a sustainability assurance for their products. Advanced Sustainability 
Profiles (ASPs) for individual product categories set sustainability criteria that are ambitious but reasonably achievable by all market 
players. The parameters are defined based on a life cycle analysis. The Environmental Safety Check (ESC) is a key component of ASPs, 
which all ingredients in a given formulation must successfully pass. The ESC is a riskbased and conservative tool that assesses the 
environmental safety of ingredients in the aquatic compartment aligned with REACH principles. The table below provides an overview 
summary of the ASP criteria available for each product category.

Product category asP criteria activation 
date1

Product formulation Packaging 
weight  
per job

Packaging recycled 
content (primary and 
secondary packaging)

end User information on pack
Pass 
esc

dosage  
(g or ml/job)

Household laundry products

laundry detergent 
powders

yes ≤ 75g +  
≤ 115ml

≤ 6.5g Card board: ≥ 60% OR  
100% of content in board 
packaging is certified 
made from fibre sourced 
from sustainable forests

Cleanright panel 
AND Ability to wash at ≤ 30°C 
indicated  
AND Safe use tips

1 July 2011

Updated 
1 July 2013

laundry detergent liquids ≤ 75ml ≤ 7.0g Card board: ≥ 60% 1 July 2011

Fabric conditioners ≤ 35ml ≤ 4.0g Cleanright panel AND Safe use tips

Household automatic dishwashing detergents

Powders and unit doses 
with rinse function

yes ≤ 25g ≤ 3.5g Card board: ≥ 60% OR  
100% of content in 
board packaging is 
certified made from fibre 
sourced from sustainable 
forests

idem 1 April 
2013

Powders and unit doses 
without rinse function

≤ 20g ≤ 3.5g

liquids mono chamber style ≤ 35ml ≤ 4.5g

liquids multi chamber style ≤ 35ml ≤ 6.0g

Household dilutable all purpose and floor cleaners

yes ≤ 12ml/1l of 
wash water

≤ 1.3g idem idem 1 October 
2013

Household trigger spray cleaners

yes according  
to dosage 
instructions

≤ 1.4g per 10 
ml of product 
dosage

idem idem 1 October 
2014

Household manual dishwashing detergents

yes ≤ 5ml/5l of 
wash water

≤ 0.7g idem idem 1 January 
2015

Household toilet cleaners

yes according  
to dosage 
instructions

≤ 5.6g per 55ml 
of product dosage

idem idem 1 July 2015

Professional Building care Products

yes Minimum 
diluation ratio: 
1:100 for use 
in buckets, 
machines 
(e.g. scrubber 
dryers), special 
equipment  
(e.g. foam 
equipment) / 
1:50 for use in 
refillable spray 
bottles

Packaging weight2: 
≤ 0.7g/l for 
use in buckets, 
machines such as 
scrubber dryers, 
special equipment 
such as foam 
equipment /

≤ 1.4g/l for use 
in refillable spray 
bottles

Card board: ≥ 60% OR 
100% of content in 
board packaging is 
certified made from fibre 
sourced from sustainable 
forests

dosing systems Use of accurate 
and reliable dosing systems

training Offering training for 
customer personnel and customer 
specific advice by qualified staff

end User information A.I.S.E. 
PC&H application pictograms  
AND Dosage information (optional 
on product, depending on available 
space on the label) 
AND Use of colour codes 
AND Provision of Product Informa
tion Sheets (PIS)

1 October 
2015

For more details related to the above ASP tables please visit: www.sustainable-cleaning.com/en.companyarea_documentation.orb
1 Products complying with ASP requirements for the product category can start to appear on the market with an ASP logo from this date.
2  Packaging weight: (Packaging weight in g / amount of use solution in l) / number of use of primary packaging (i.e. used for same purpose through a return or refill system)
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4. 2014 KPI PERFORMANCE
The Key Performance Indicators (KPIs) shown in the table include the results from 2014 alongside those for earlier years. KPI data is submit
ted by the Charter Ordinary Member companies to the external consultancy Deloitte which manages the data collection process, and the 
aggregated results are then provided to A.I.S.E. The companies provide their data for their twelve month financial or sustainability reporting 
periods during the calendar year. The data reports are subject to an independent verification process conducted by the international audit 
firm SGS on behalf of A.I.S.E. In order to guarantee the quality and objectivity of the data, a severalstep methodology has been adopted 
that ensures both the integrity and the yearafteryear comparability of the KPIs including quality checks, indepth analysis and consulta
tion with companies to correct data in cases where there is a lack of coherence or quality. All details of this methodology are available via: 

www.sustainable-cleaning.com/en.publicarea_sustainabilityreport.orb

1 Data apply to production covered by the CSP Check  2 water is not considered as an ingredient  /t= per tonne of production  m=million
3 For compliance reasons, these figures were derived only from SMEs and large companies and cannot be compared with the figures for previous years 
4 Corrected figure which differs from the one published in last years' report

KPi rePortinG data 2005 2006 2007 2008 2009

Participating 
companies

Companies reporting (number of) 8 19 33 45 59

Manufacturing sites covered 62 78 108 133 152

% vs Total 81.6% 78.8% 84.4% 88.7% 89.9%

Production covered 7.3 m t 9.3 m t 10.5 m t 11.1 m t 11.1 m t

% vs Total 86.2% 86.1% 92.1% 94.7% 95.7%

Units of consumer products sold  
(I&I not included) 

5,800m 8,200m 9,300m 9,700m 10,200m

Covered by CSP Check 4,100m 6,800m 8,600m 9,200m 9,800m

Chemicals 
safety
evaluation

% of ingredients covered by HERA(2)  
(I&I not included)

64.3% 68.6% 72.9% 75.7% 74.7%

Production for use under controlled dosing (I&I only) Not Available

Occupational
health and 
safety

Accidents frequency rate (expressed per 100,000 manhours worked by 
all employees)

0.57 0.55 0.83 0.90 0.98

Consumer 
and
customer 
safety

Number of care lines services 109 258 345 455 545

Consumer contacts registered: Total 754,197 926,840 903,796 890,746 873,380

% classified as real or perceived health related calls 0.6% 1.3% 1.1% 1.5% 1.3%

% classified as enquiries (e.g. general or related to the safety of the 
product, ingredients, allergies etc)

1.3% 1.7% 2.4% 2.6% 2.8%

Persons trained in sessions devoted to safe handling and use of  
products and systems (I&I only)

Not Available 74,483

Consumer 
and user 
information

Consumer product units sold: With at least two safe use icons/sentences 1,237m 2,317m 3,495m 4,907m 5,757m

With more than two safe use icons/sentences 562m 1,549m 2,136m 3,091m 3,618m

Units sold carrying relevant best use advice (until 2010: Household washing 
machine laundry detergents units sold carrying the “washright” panel)

361m 444m 935m 1,090m 1,112m

Poorly  
biodegradable 
organics(1)

kg / % of PBO chemicals, according to the Charter PBOlist, purchased 
per tonne of production

16.2kg/t

1.6%

25.4kg/t

2.5%

24.9kg/t

2.5%

22.1kg/t

2.2%

27.2kg/t

2.7%

Consumed 
energy and 
CO2 emitted(1)

GJ of energy consumed 1.34GJ/t 1.09GJ/t 1.10GJ/t 1.05GJ/t 1.03GJ/t

kg of CO2 emitted 80.9kg/t 66.9kg/t 64.6kg/t 64.3kg/t 60.9kg/t

Consumed 
water(1)

m3 of water (potable and non potable) consumed 1.60m3/t 1.44m3/t 1.47m3/t 1.59m3/t 1.49m3/t

Waste(1) kg of waste (hazardous and non hazardous) produced 10.2kg/t 12.9kg/t 11.1kg/t 10.8kg/t 12.4kg/t

kg of hazardous waste sent offsite 3.2kg/t 3.9kg/t 4.2kg/t 4.1kg/t 3.7kg/t

Packaging 
used(1)

kg of packaging purchased 78.0kg/t 92.7kg/t 88.6kg/t 84.6kg/t 91.3kg/t

t delivered in refillable containers (I&I only) Not Applicable

Products with  
ASP logo

Number of Household products placed on the market carrying the ASP 
logo
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2010 2011 2012 2013 2014

65 72 89 93 92

162 172 191 185 175

92.6% 94.0% 94.6% 94.9% 94.1%

11.6 m t 12.0 m t 12.1 m t 11.1 m t 11.2 m t

97.8% 98.8% 95.3% 99.6% 99.7%

10,300m 10,600m 10,600m 9700m 11,300m

10,000m 10,400m 10,500m 9600m 11,200m

75.5% 72.7% 75.7% 77.6% 76.4%

2.3m t 2.2m t 2.3m t 2.2m t 0.3 m t (3)

0.81 0.83 0.79 1.05 0.85

613 647 730 721 759

813,972 769,244 673,501 525,849 686,946

1.5% 1.5% 1.5% 1.3% 1.4%

2.5% 3.0% 2.4% 2.4% 4.1%

102,146 83,844 112,341 95,619 84,540

5,949m 6,123m 5,501m 5,804m 6,341m

3,553m 3,533m 3,292m 2,804m 3,734m

1,197m 1,436m 1,764m 2,269m 3,268m

23.5kg/t

2.4%

24.1kg/t

2.4%

18.9kg/t

1.9%

19.0kg/t

1.9%

19.5kg/t

1.9%

0.95GJ/t 0.91GJ/t 0.91GJ/t 0.81GJ/t 0.79GJ/t

57.3kg/t 52.0kg/t 53.0kg/t 55.6kg/t (4) 54.3kg/t

1.40m3/t 1.35m3/t 1.44m3/t 1.30m3/t 1.23 m3/t

11.9kg/t 12.0kg/t 12.1kg/t 11.0kg/t 12.6kg/t

3.8kg/t 3.8kg/t 2.8kg/t 3.0kg/t 3.9kg/t

89.9kg/t 91.3kg/t 89.8kg/t 84.3kg/t 91.4kg/t

140,597t 140,433t 186,905t 221,577t 7,71t (3)

N/A 198m 688m 820m 1003m

natUre and scoPe oF tHe veriFication

Assurance opinion

SGS United King
dom Ltd was 
commissioned by 

A.I.S.E. (International Association for 
Soaps, Detergents and Maintenance 
Products) to conduct an indepen 
dent assurance of the data gather
ing processes used for collection 
of KPI data that is to be included 
in the A.I.S.E. Annual Review and 
Sustainability Report 2015. The 
scope of the assurance, based on 
the SGS Sustainability Report Assur
ance methodology, was restricted 
to looking at the data collection 
processes of a sample totaling ten 
of A.I.S.E.'s Charter for Sustain
able Cleaning members that sub
mit KPI data for inclusion in the 
Sustainability Report. We are of 
the opinion that the KPI data col
lection processes employed by the 
ten organisations are currently well 
established, generally reliable and 
should be able to be applied con
sistently on an annual basis. Our full 
Assurance Statement provides our 
detailed findings and conclusions 
and can be found at the following 
web address: www.sustainable-
cleaning.com/en.publicarea_
sustainability report.orb

Complementary note 

SGS was 
requested 

by A.I.S.E. to assess the KPI report
ing processes of the companies who 
have been participating in the Char
ter for Sustainable Cleaning. SGS has 
provided A.I.S.E. and Deloitte with a 
report of the visits to the reporting 
companies that they undertook to 
carry out this assessment. SGS raised 
a few minor issues in this report.

On the basis of the SGS report, De
loitte was asked by A.I.S.E. to contact 
the companies concerned to ask for 
confirmation of the reported data or 
to update their declaration. Follow
ing these inquiries, the concerned 
companies provided adjusted data 
for inclusion in the final data set, as 
communicated in this A.I.S.E. Activ
ity and Sustainability Report 2014
2015. These data have not been au
dited by Deloitte.

KPi HiGHliGHts 2014 vs 2013

Charter footprint
There was a slight decrease in the 
number of companies reporting 
for 2014 from 93 to 92 due to 
mergers, and the total production 
tonnage covered by the Charter 
including new companies joining 
was 11.2mt, equivalent to 99.7% 
of the total output of reporting 
companies in the EU+4.

Energy consumption
Total energy consumed fell 2.5% 
on a likeforlike basis.

CO2 emissions
Total emissions of CO2 fell 2.3% on 
a likeforlike basis.

Changes since 2006
Energy use per tonne of produc
tion is down by 27.5% and CO2 by 
18.8% over the 9 years since 2006.

Products with ASP logo
The number of consumer products 
carrying the ASP logo increased 
from 820m to 1 billion, an increase 
of 22% on a likeforlike basis. From 
the laundry category alone, 33% of 
products comply with the Charter 
Advanced Sustainability Profiles.

www.sustainable-cleaning.com

check out  
the KPi 
commentary at
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luciano PiZZato
Reckitt Benckiser 
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Republic, Hungary, 
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Republic, Slovenia

thomas Keiser
Austria, Germany, 
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Philip malPass
(vicePresident)
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Part 3

Board 
(FROM JUNE 2014 TO MAy 2015)

check out 
the latest 
updates to 
members at

www.aise.eu
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ordinary company members

Colgate Palmolive
Mr Jean-Bernard Vidaillet
Tel: 41 61 415 6864
jean-bernard_vidaillet@colpal.com

SealeD aiR (DiveRSeY) 
Mr Ad Jespers
Tel: 31 30 24 76 209
ad.jespers@sealedair.com

eColab
Ms Welmoed Clous
Tel: 41 44877 2202
welmoed.clous@ecolab.com

Henkel
Mr Arndt Scheidgen
Tel: 49 211 797 60 44
arndt.scheidgen@henkel.com

mCbRiDe
Mr Matthias Kreysel
Tel: 44 207 539 7863
m.kreysel@mcbride.co.uk

ReCkitt benCkiSeR
Mr Luciano Pizzato
Tel: 39 02 844 75 302
Luciano.Pizzato@rb.com

S.C. JoHnSon euRoPe
Mr Luis Zunzunegui
Tel: 41 21 822 1403
lzunzun@scj.com

unileveR
Mr Charles-François Gaudefroy
Tel: 31 10 460 54 33 

PRoCteR & gamble
Ms Nadia Viva
Tel: 41 22 709 7969
viva.n@pg.com

a.i.s.e. ordinary national association members

 auStRia
Fachverband der Chemischen
Industrie Österreichs - F.C.I.O.

Mr Christian Gründling
Tel: 43 590 900 33 48 
gruendling@fcio.wko.at
www.fcio.at

  belgium / 
luxembouRg

Association Belgo-Luxembourgeoise 
des Producteurs et des Distributeurs 
de Savons, Cosmétiques, Détergents, 
Produits d’Entretien, d’Hygiène et de 
Toilette, Colles, Produits et Matériel 
Connexes DETIC/ESSENSCIA

Ms Françoise Van Tiggelen
Tel: 32 2 238 97 65
fvantiggelen@detic.be
www.detic.be

 CRoatia
Society of Traders and Producers of 
Cleaning Products, Washing Products 
and Cosmetics at the Croatian 
Chamber of Commerce - STPC - VPC

Ms Dubravka Marijanovic
Tel: 385 31 513 530
dubravka.marijanovic@
saponia.hr
www.saponia.hr

 CYPRuS
Cyprus Aerosol, Detergents & Cosmetics 
Manufacturers Association - CADCMA

Mr Andreas Andreou
Tel: 357 22 889 737
andand@ccci.org.cy 

 CzeCH RePubliC
Committee for Detergents with  
the Czech Association for Branded 
Products - CSZV

Mr Karel Strašák
Tel: 420 222 316 606
cszv@cszv.cz
www.cszv.cz

 DenmaRk
Brancheforening for Saebe, Parfumeog 
Teknisk/kemiske Artikler - SPT

Ms Hanna Løyche 
Tel: 45 4520 2010 
hl@spt.dk
www.spt.dk

 eStonia
Federation of Estonian Chemical 
Industries - EKTL

Mr Hallar Meybaum
Tel: 372 6139775
info@keemia.ee
www.keemia.ee

 FinlanD
Teknokemian Yhdistys r.y. - TY

Ms Sari Karjomaa
Tel: 358 9 1728 4335
sari.karjomaa@
teknokemia.fi
www.teknokemia.fi

 FRanCe
Association Française des Industries 
de la Détergence, de l’Entretien  
et des Produits d’Hygiène 
Industrielle - AFISE

Ms Valérie Lucas
Tel: 33 1 40 98 19 19
valerie.lucas@afise.fr
www.afise.fr

 geRmanY
Industrieverband Hygiene  
und Oberflächenschutz für 
industrielle und institutionelle 
Anwendung e.V. - IHO

Mr Heiko Faubel
Tel: 49 69 2556 1245
faubel@iho.de
www.iho.de

Industrieverband Körperpflege- und 
Waschmittel e.V. - IKW

Mr Thomas Keiser
Tel: 49 69 25 56 13 21
tkeiser@ikw.org
www.ikw.org

 gReeCe
Association of the Greek Industry of 
Detergents and Soaps - SEVAS

Mr Theo Michaelides
Tel: 30 210 777 27 80
sevasth@otenet.gr 

 HungaRY
Hungarian Cosmetic and Home 
Care Association - KOZMOS

Mr István Murányi
Tel: 36 1 398 0823
muranyi.istvan@
kozmos.hu
www.kozmos.hu

 iRelanD
Irish Cosmetics & Detergents 
Association - I.C.D.A.

Ms Siobhan Dean
Tel: 353 1 6051671
siobhan.dean@ibec.ie
www.icda.ie

 italY
Associazione Nazionale Detergenti 
e Specialità per l’Industria e per la 
Casa - ASSOCASA

Mr Giuseppe Abello
Tel: 39 02 34 56 52 35
g.abello@federchimica.it
assocasa.federchimica.it

 latvia
The Association of Latvian 
Chemical and Pharmaceutical 
Industry - LAKIFA

Ms Raina Dureja
Tel: 371 6729 86 83
lakifa@lakifa.lv
www.lakifa.lv

 netHeRlanDS (tHe)
Nederlandse Vereniging van 
Zeepfabrikanten - NVZ

Dr Hans Razenberg
Tel: +31 30 692 18 80
razenberg@nvz.nl
www.nvz.nl

 noRwaY
Vaskemiddelleverandørenes 
Forening - V.L.F.

Ms Finn Rasmussen
Tel: +47 22 99 22 70
post@vlf.no
www.vlf.no

 PolanD
Polish Associations of Cosmetics 
and Home Care Products Producers

Ms Anna Oborska
Tel: 48 22 625 57 81
anna.oborska@
czystepiekno.pl
www.czystepiekno.pl

 PoRtugal
Associaçao dos Industriais de 
Saboes, Detergentes e Produtos de 
Conservaçao e Limpeza 
- A.I.S.D.P.C.L.

Ms Ana-Maria Couras 
Tel: 351 21 799 15 50
amcouras@fiovde.pt 

 Romania
Romanian Union of Cosmetics and 
Detergent Manufacturers - 
RUCODEM

Ms Mihaela Rabu
Tel: 40 21 210 88 85
mihaela.rabu@rucodem.ro
www.rucodem.ro

 Slovak RePubliC
Slovenské zdruzenie pre znackové 
výrobky - SZZV

Mr L'ubomír Tuchscher 
Tel: 421 2 5273 1113
szzv@szzv.sk
www.szzv.sk

 SPain
Asociación de Empresas de 
Detergentes y de Productos de 
Limpieza, Mantenimiento y Afines 
- ADELMA

Ms Pilar Espina
Tel: 34 91 733 05 66
direcciongeneral@
adelma.es
www.adelma.es

 SweDen
Branschföreningen för Industriell 
och Institutionell Hygien - I.I.H.

Ms Ulrika Flodberg
Tel: 46 8 783 82 42
ulrika.flodberg@ktf.se
www.iih.se

Kemisk-Tekniska 
Leverantörförbundet - K.T.F.

Mr Olof Holmer
Tel: 46 8 783 82 43
olof.holmer@ktf.se
www.ktf.se

 SwitzeRlanD
Schweizerischer Kosmetik- und 
Waschmittelverband - SKW

Mr Bernard Cloëtta
Tel: 41 43 344 45 80
bernard.cloetta@
skw-cds.ch
www.skw-cds.ch

 uniteD kingDom
UK Cleaning Products Industry 
Association - U.K.C.P.I.

Mr Philip Malpass
Tel: 44 1829 77 00 55
philip.malpass@ukcpi.org
www.ukcpi.org

charles-francois.gaudefroy@unilever.com

a.i.s.e. 
extraordinary 
members

 RuSSia 
APCOHM
Russian Association of Perfumery, 
Cosmetics & Household Chemistry 
Manufacturers 
Mr. Petr Bobrovskiy
Tel: 7 495 258 93 71
apcohm@gmail.com
www.apcohm.org

 SeRbia
KOZMODET
Association of Manufacturers  
and Importers of detergents  
and cosmetics
Ms Jelena Pejcinovic
Tel: 381 11 2109 422
jelena.pejcinovic@kozmodet.rs 
www.kozmodet.rs

 tuRkeY
KTSD 
Kozmetik & Temizlik Ürünleri 
Sanayicileri Derneǧi
Vuranel C. Okay
Tel: 90 216 368 76 48 
info@ktsd.org.tr
www.ktsd.org.tr/eng

 ukRaine 
UKRPEC 
Ukrainian Packaging & Ecological 
Coalition 
Mr. Volodymyr Slabyy
Tel: 380442308718
vladimir.slabiy@ukrpec.org

a.i.s.e. associate 
members
amFeP
Association of Manufacturers and 
Formulators of Enzyme Products
Ms Pia Skaerbak
Tel: 32 2 7611677
amfep@agep.eu 
www.amfep.org

CeSio
Comité des Agents de Surface et 
Intermédiaires Organiques
Ms Chantal De Cooman
Tel: 32 2 676 72 55 
cdc@cefic.be

monoSol
Mr Yash Parulekar
yparulekar@monosol.com 
Tel: 219 762 3165 357

novozYmeS
Mr Marco Rupp
mru@novozymes.com 
Tel: 32 2 234 61 20

members 
(as at May 2015)
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IN sHORt

total number of member 
companies active in the soaps, 
detergents or maintenance 
products domains

936

Number of companies which are 
small and Medium-sized 
Enterprises

604

Number of companies which are 
active in the Professional 
Cleaning & Hygiene domain

521

Number of companies which are 
active in the Consumer Product 
domain

540

a.I.s.E. ordinary member countries

a.I.s.E. associate member countries

a.I.s.E. extraordinary member countries

total number of companies operating in the country and committed to 
the Charter for sustainable cleaning

THE A.I.S.E. 
NETWORK
(as at May 2015)

31 National 
Associations 
in Europe 
and beyond, 
representing 
more than 
900 companies!
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christèle baÏer
Finance and 
administration Manager
+ 32 2 679 62 62
christele.baier@aise.eu

christine boUdeT
Director of Legal affairs
+32 2 679 62 61
christine.boudet@aise.eu 

elodie caZelle
technical and scientific  
affairs Manager
+32 2 679 62 84
elodie.cazelle@aise.eu

caroline dUbois
Communications assistant
+32 2 679 62 70
caroline.dubois@aise.eu 

marie-Karen GUsTave
administrative assistant 
+32 2 679 62 72
marie.gustave@aise.eu 
 

ellen HeinricH
Communications Manager
+ 32 2 679 62 66
ellen.heinrich@aise.eu

sylvie lemoine
Director, technical and  
Regulatory affairs
+32 2 679 20 16
sylvie.lemoine@aise.eu

anny marcHal
administrative assistant
+32 2 679 62 64
anny.marchal@aise.eu 

sophie maTHieU
technical and scientific  
affairs Manager
+32 2 679 62 85
sophie.mathieu@aise.eu

sascha nissen
sustainability and 
Communications Manager
+32 2 679 62 65
sascha.nissen@aise.eu

laura PorTUGal
technical and scientific 
affairs Manager
+32 2 679 62 76
laura.portugal@aise.eu

martine rebrY
assistant to Director 
General
+32 2 679 62 67
martine.rebry@aise.eu

valérie sÉJoUrnÉ
Director, sustainability  
and Communications
+32 2 679 62 69
valerie.sejourne@aise.eu

Giuseppe simone
technical and scientific 
affairs Manager
+32 2 679 62 68
giuseppe.simone@aise.eu

mohamed Temsamani 
External affairs Manager
+32 2 679 20 15
mohamed.temsamani@
aise.eu

susanne ZÄnKer
Director General
+32 2 679 62 71
susanne.zaenker@aise.eu

a.i.s.e. Team
(as at May 2015) 



a.i.s.e. members and  
conTacTs

membership opportunities :

a.i.s.e broadens its membership and welcomes  
new members.

a.I.s.E. has enlarged its network by welcoming 2 new members 
from related industries along the value chain: Novozymes, a 
biotech company with a strong focus on enzyme productions, 
and Monosol, a company dedicated to manufacturing water 
soluble polymer films and compounds have become associate 
Members. the Ukrainian Packaging & Ecological Coalition 
(UkrPEC) was endorsed as an Extraordinary member. 

two additional membership categories have been created: 
“supporting Corporate Members” and “Corresponding Corporate 
Members”. It will allow for smaller enterprises in our sector to 
become direct members of a.I.s.E. and benefit from taking a 
more active role in the Network and in the definition of the 
industry’s strategy.

ParT 3
more 
information 
on a.i.s.e. 
membership 
and how to 
join at

www.aise.eu

3 Benefit from the expertise of a wide industry network
3 Influence the industry agenda at EU level
3 Receive direct access to A.I.S.E. resources

3 Access global expertise
3 Increase the visibility of your company

Why joining A.i.S.E.?

A.I.S.E. MEMBERSHIP OPENS! 
JOIN US & YOU WILL...

Association Internationale de la Savonnerie, de la Détergence et des Produits d'Entretien
International Association for Soaps, Detergents and Maintenance Products

For more 
info, please 
visit the  
A.i.S.E.  
website

www.aise.eu

To ThE ATTEnTion 
oF companies 

producing 
detergents And/
or maintenance 

products, WhEThEr 
For houSEhold And/

or proFESSionAl uSES.

1

4 5

2
3

joining A.i.S.E.’S mEmbErShip:  
ExAmplES oF concrETE bEnEFiTS For SmES

biocidES rEgulATion

 3 Prevented ban on Treated Articles

 3 Extended  concept of Product Families 

 3 Supported “Same Products Regulation”

clp rEgulATion

 3 DETNET database

 3 In-vitro programme 

rEAch

 3 No extended SDS for end-use mixtures intended for consumers

hoW To Apply For 
A.i.S.E.’S mEmbErShip?
To answer any questions you might have and to check 
if you are eligible please contact the A.I.S.E. Secretariat: 

christine boudet
Legal Director 
+32 (0)2 679 62 61
christine.boudet@aise.eu

benefit from the 
expertise of a wide 
industry network
Access and share extensive 
expertise, tools and best 
practices from across the 
supply chain of the cleaning 
and maintenance products 
industry in Europe. 

influence the 
industry agenda at 
Eu level
Contribute to the European 
detergents strategy and 
policy on product safety, 
innovation and sustainabil-
ity through active engage-
ment with A.I.S.E.’s expert 
groups and representation 
in A.I.S.E. governing bodies.

Help shape A.I.S.E. industry-
wide activities such as vol-
untary initiatives in sustain-
ability and product safety.

receive direct 
access to A.i.S.E. 
resources 
Technical/regulatory/policy 
developments and volun-
tary sustainability industry 
initiatives are communi-
cated directly to members 
through regular expert 
groups reports and news-
letters with dedicated in-
formation for SMEs. 

Access global 
expertise
Have access to global con-
tacts and expertise through 
A.I.S.E.‘s participation in the 
International Network of 
Cleaning Product Associa-
tions (INCPA) and represen-
tation at UN level. 

increase the visibility of your company
Get more exposure by attending A.I.S.E. high-profile events 
in Brussels to showcase A.I.S.E.‘s activities, build awareness, 
develop and strengthen contacts with stakeholders (eg with 
European Commission officials, members of the European 
Parliament etc). 

Organise and network in SME-specific activities such as the 
annual SME conference, seminars and workshops.
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A.I.S.E. Internal Structure

A.I.S.E. SECTOR: 
(Detergent & maintenance products for household or professional use)

•  Companies (with presence 
and National Association   
membership in EU/EFTA  
countries, as per the 
A.I.S.E. Constitution)

• National Associations
in EU/EFTA countries  

ORDINARY MEMBERS EXTRA-ORDINARY
MEMBERS 

SUPPORTING 
CORPORATE MEMBERS 

GENERAL ASSEMBLY

BOARD

MANAGEMENT COMMITTEE

A.I.S.E. WORKING GROUPS*

CORRESPONDING 
CORPORATE MEMBERS

• National Associations
 outside EU/EFTA countries 

LINKED TO THE A.I.S.E. SECTOR: 
(eg raw material, packaging suppliers, 

appliance sector, retailers)  

NATIONAL
ASSOCIATIONS

COMMITTEE

COMPANIES
COMMITTEE

• Ordinary Members

• Supporting Corporate
 Members 

ASSOCIATE MEMBERS 

• Companies in EU/EFTA countries

• Associations (EU and/or national) 

a.i.s.e. membership structure



We Have Moved!
New Address :

A.I.S.E.
Boulevard du Souverain,165
1160 Brussels, Belgium
Tel: +32 (0)2 679 62 60
Fax: + 32 (0)2 679 62 79
aise.main@aise.eu
www.aise.eu
BE 0538 183 615

this report has been produced under the sustainable guidelines of the FsC label using recycled paper and vegetal inks.




